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Job Description 
 

Job title 
External Relations 
Manager 

Job family 
Marketing and 
communications 

Reporting to 
Head of External 
Relations 

Job code  

Location Remote/hybrid 
Evaluation 
Date  

 

Job Purpose 

The External Relations Manager plays an important role in enhancing and protecting the 
reputation of Priory as part of the Marketing and Communications Department. Reporting 

to the Head of External Relations, the postholder responds to media enquiries, sources 
and drafts stories, and manages stakeholder communications. They are adept at writing 
copy and confident repurposing content for different channels, including social media. 

The External Relations Manager works closely with staff at all levels of the organisation 
and is able to distil complex information into key messages, accurate statements and 

engaging press releases.  
 

Responsibilities 

 Handle multiple and varied queries from national and local media, responding 

quickly, confidently and sensitively to negative or critical news stories, and to 

positive requests   

 Lead on all stakeholder communications, working closely with senior colleagues, 

including the C-suite 

 Assist the Head of External Relations and the Group Head of Marketing and 

Communications with reputation and issues management 

 Manage daily media monitoring, and associated services, and help produce 

communications’ analyses to demonstrate media impact  

 Spot, source and draft positive news stories from around the organisation to 

enhance reputation – including visiting sites on occasion and establishing 

relationships with key clinicians  

 Drive publication in media (taking ownership of the full communication lifecycle 

where necessary) to deliver maximum visibility 

 Bring, and develop, excellent relationships with the media, and create strong 

relationships with media staff teams in partner organisations 

 Supervise media filming and ensure appropriate consent is taken from patients 

and staff, and they are clear how the footage will be used  

 Develop patient case studies as required  

 Work collaboratively with colleagues in internal communications and marketing in 

London, Manchester and Berlin to ensure we co-ordinate and maximise the impact 

of our internal and external communications to meet business objectives  

 Be part of an out of hours rota as required (evenings, weekends and bank 

holidays) 

 Be confident to build strong internal relationships and provide expert counsel to 

the C-suite on external communications needs/opportunities 
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 Help provide media training and support where needed, including supportive 

resources 

 Working with external suppliers such as PR agencies as required  

 Support with team administration such as invoices and managing contracts with 

suppliers, such as cuttings agency and media monitoring  

Knowledge / Education / Skills 

 A level English 

 Educated to degree level 

 Proven track-record of generating creative PR ideas and placing them in the 

stories in media 

 Exceptional writing skills/grammar – ability to write to standard of national 

media (evidence of published work) and draft compelling press releases, 

features and comment 

 Experience working to shape bespoke communications plans 

 Experience in using social media platforms and creating content for social 

media  

 Experience of filming is an advantage  

 Strong experience of issues management (within healthcare an advantage) 

 Experience of/confidence to work with journalists at national level, including on 

negative issues 

 Positive and proactive, with ability to work confidently and autonomously 

 Ability to meet tight deadlines 

 Strong understanding of the health sector - and the politics of healthcare and 

the health economy - and a keen willingness to understand mental healthcare 

provision in the UK 

 Good knowledge of the external media environment 

 Strong journalistic skills of identifying and shaping key media lines 

Experience 

 Excellent communication and negotiation skills (with the ability to express self 

clearly, persuasively and in a cohesive way and tailor communications to different 

audiences) gleaned from previous senior level experience of the media and of PR/a 

press office (from in-house or within an agency) with strong interest in health and 

first-class writing and grammatical skills 

 

Communication 

The postholder will regularly deal with sensitive situations, with a wide range of both 
internal and external stakeholders, requiring highly developed communication and 

interpersonal skills, and discretion. 
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Working Environment 

Working as part of a talented and supportive marketing and communications team based 
in London, Manchester and Berlin.  
 

This is a hybrid role with the option to work remotely and from an office base in either 
Manchester (Stockport) or London (Hammersmith). The role will involve some travel to 

London.  
 

Safeguarding  

 
All Priory colleagues have a responsibility to safeguard the individuals we care for, these 

may be adults and children or individuals connected to the people Priory supports. 
Colleagues must ensure they are aware of the local child and adult safeguarding policies 
and procedures in their service, in addition who to contact within the Local Authority 

Safeguarding Team for further advice.  

 

All colleagues are required to attend safeguarding training appropriate to their role and 
to undertake additional training in associated areas.  

Upholding the Company Behaviours 

 
This provides some guidance on the types of conduct to support the Company 

Behaviours 

Behaviour Evidence  

Putting People First 

 Strives to ensure every colleague is able to make a positive 

and lasting difference to Service Users and their families 

 Actively seeks to develop the potential of every service user 

and staff member   

Being Supportive 

 Celebrates success and supports colleagues through difficult 
times 

 Demonstrates loyalty to colleagues, manager and team 

Acting with Integrity 

 Is honest and respectful in all interactions with colleagues and 

customers 

 Demonstrates emotional control 

 Ensures accurate recording of any transactions and 
interactions on all company documentation 

 Challenges poor performance and behaviours 

Being Positive 

 Promotes the company in a positive way at all times  

 Strives for positive outcomes, especially when times are 

challenging  

Striving for 
Excellence 

 Always puts service quality first 

 Shares and encourages innovation  

 Keeps on top of new developments in the sector  

 


